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Is unapproached for pigeon shooting and heads the list for money winnings the past 
two seasons. Do not be handicapped. Insist on having your shells loaded with 

iBALLIS TIT & 
for the coming Grand American Handicap. If your dealer cannot or will not supply 
you, write us direct for discounts 

©) Load No Per 1000 

1 BARC $01 00 
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x 4..: 36 50 
x S... 38 00 
Gacy 36 00 

z 7... 87 00 
A 39 00 
xi 41 00 
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x18 42 00 
xX i4.... 43 50 
x x 35 00 

: x 82 00 


"Packed 25 in a box; 500 in a case. 
*> Wadding: One grease proof. two black edge, one cardboard. 
Order by number and state kind of powder and size of shot. 


NOTE -Specify ** X * before load number, as ‘*X”* denotes this brand only. 
THE IRON CITY SUPPLY COMPANY 
IMPORTERS AND DEALERS IN 
Fire Arms. Ammunition & Sporting Goods, 

420 Ss. IZANG AVE. FPITTsBURG, PYa. 
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$1, O00 REWARD 


WILL BE PAID FOR EVIDENCE THAT SECURES THE ARREST AND CONVICTION 
UNDER THE INTERNAL REVENUE LAWS OF ANYONE FOR REFILLING BOXES 








OF THE 

BOOK ESTELLA J. S. MURIAS | 
AFRICANA FLOR DE CUBA MERIDIANA | 
ANTIGUEDAD DON QUIXOTE ROSA AROMATICA 
CAROLINA CABANAS ROSA DE SANTIAGO 
COMERCIAL FLOR DE MURIAS VENCEDORA 

CORONA . FLOR DE YNCLAN VILLAR Y VILLAR 
ESPANOLA HENRY CLAY MANUEL GARCIA 





INTIMIDAD 


WITH DOMESTIC CIGARS, OR UNDER THE CRIMINAL LAWS OF 
NEW YORK FOR COUTERFEITING ANY OF THE LABELS, 
BANDS OR RIBBONS USED ON THESE BRANDS OF 


IMPORTED HAVANA GIGARS 
Mavana Tobacco Company 


lll FIFTH AVENUE, NEW YORK 
OODOOOOOOOS 









Mr. Dealer:—Let us quote you our Special Price on this popular brand. 





All through the Smokers alphabet, © 
From A way down fo Z: 
The letters that he loves the best 


=O. 4, 
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_ The 
Best 
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— Sa ix Fine Smoke, 
; SS- Nn cxceedingly Fine 
Cigar — SS Ss > For da 
Ss at all good stores and hotels. 


SSS Jut. AWAREZ & CO., Makers, Allentown, Pa. 
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The Best 
TONIC 


When you are all tired out, feel weak, 
sleep does not rest and the digestion 
and appetite are poor, there is no rem- 
edy so effective as Horsford’s Acid 
Phosphate. It is a nerve food and 
a tonic that nourishes and strengthens 
the entire system. Insist on having 


Horstord’s 
A 


cid 


Phosphate 


If your druggist can’t supply you we will send small 
bottle, prepaid, on receipt of 25 cents, 


Rumford Chemical Works, Providence, R. I. 

















DELICHTFULAFTER BATHING, A LUXURY AFTER SHAVING 


Beautifies and Preserves the Complexion. 

A positive relief for PRICKLY HEAT, CHAFING and SUNBURN, and all afflictions 
ofthe skin. For sore, b\istered and perspiring feet it has no equal. Removes all odor 
of perspiration. Get MENNEN’S (the original), @ Little higher in price, . 
than worthless substitutes, but there is a reason for it. Sold everywhere, or mailed for 
26cents. AvoID BaARMFULITTATIONS. (Sample free). 

GERHARD MENNEN CO., Newark. N. J. 


Something 


Mennen’s Violet Talcum S2citiz' 
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New York. | 
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‘Please mention Taz Smoxer’s Macazing to advertisers. 


























THE LISRARY OF 
CONGRESS, 


Two Copies Received 


SEP 23 1903 


Cepynght Entry 
Nae 
% 











THE 
SMOKER’S MAGAZINE 


as The only Monthly Magazine issued solely in the are 
: interests of the Smoker and Tobacconistz........... “3 
. 
Vol. XI. September, 1903. No. 3 





| Summer Women’s Cigarettes. 





WawNE of the village merchants in a 
© Long Island summer resort, is 

congratulating himself over un- 
expected profits from his summer 
trade. He has cleaned up several hun- 
dreds dollars’ profit from the sale of 
Turkish cigarettes. During the sea- 
son he kept his own counsel, and not 
until the end did his rivals for summer 
trade learn what he was doing. 

“You see,” said the merchant, in ex- 
plaining his good luck, “our town is 
one of the swell summer residence 
places on Long Island. I guess we 
have more magnificent summer homes 
here than in any other one place on 
the island. We merchants always ex- 
pect to make a good profit out of the 
summer people, and on this account 
we are always looking out for some 
new way in which to please them. 
Well, one day this spring when I went 
down to one of these houses for an 
order the servant who gave it to me 
asked if I kept Turkish cigarettes. I 
said that I did not, but I asked her 
why she inquired. 

“ ‘Well,’ she said, ‘the missus wants 
to have some cigarettes on hand, and 
she has tried all over the village to get 





them, and there is no one that keeps 
them.’ 

“This statement was light enough 
for me. I guess it had been asked of 
all the other fellows who called at the 
house, but they didn’t seem to catch 
on. I inquired further, and 1 found 
that there were a good many cigarettes 
used in the house. I told the servant 
| would bring some the next time I 
called. 

“That day I went to the city and 
looked up the manufacturers. I got 
a number of the best samples, and the 
next day I took them to this house and 
left word to try them and see which 
suited. I also said that I would bring 
as many as the lady wanted in the fu- 
ture. That was my beginning in that 
line of business. 

“At every house I went after that I 
left word that I could furnish cigar- 
ettes if they were desired. Do you 
know that I got an eye-opener? Why, 
nearly all the women in these houses 
smoked some kind of cigarettes. I 
learned that it is the custom for the 
women to retire after dinner to the 
verandas of their houses and there 
enjoy a quiet smoke. And the habit 
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I found was not confined to the ladies 
of the house alone. The women ser- 
vants also smoked cigarettes. 

“The cigarettes I sold most of cost 
fifty cents a package. I usually took 
to the house eight packages, and | got 
an order for that many about every 
other day. The orders for the cigar- 
ettes came as regularly as orders for 
tea or coffee or other groceries and 
supplies. I did not tell any one of my 
new line of trade, and none of the 
other merchants here got onto my good 
luck. That is why I made a good 
stake out of the business. I am pre- 
paring to lay in a good supply of 
choice cigarettes for my next summer 
trade.” 





Meerschaum Mines of Asia. 


PORTS of the British Vice- 
PRY consi at Constantinople state 

that the chief mines of meer- 
schaum are situated in the neighbor- 
hood of Eskichehir, in the northern 
part of Asia Minor, and consist of 
small pits sunk from 5 to 100 feet, 
with horizontal galleries. At the vil- 
lage of Sepetdji there are some 20,000 
of these pits in an area of about six 
miles, but only 150 of them are work- 
ed, the rest being exhausted. A few 
miles distant, at Sari-Sou, there are 
2,000 pits in work, and the total num- 
ber of miners engaged is not less than 
5,000. The system is to sink a shaft 
until a red clayey earth is struck, and 
in this the meerschaum is found, not 
in large blocks, as is supposed by 
many, but disseminated in irregular 
lumps, for the most part of small size. 
These are scraped, cleaned, and sorted, 
being eventually packed in cases ac- 
cording to quality, of which four 
grades are recognized. About 1,000 
persons are engaged in this work, and 
the output is shipped to the Vienna 
market. The mining goes on, night 
and day, the shafts being lit by keros- 
ene lamps, and so riddled is the ground 
with the borings that it is said that the 
miners often meet underground. The 





Eskichehir meerschaum,° “which is 
composed of 70%» of ¢arbonate of 
magnesia, is of very superior quality, 
and is said to have been worked for 
all of 2,000 years. To what use it was 
put at so remote a date, before Kuleigii 
had made himself immortal, is simply 
a matter of conjecture. 





Tobacco Assists Brain’s Action. 


PAO doubt exists that tobacco 
N assists intellectual labor, and 
under its stimulation ideas flow 
easily and quickly group themselves. 
MM. Claparede and Isailovitch have 
recently demonstrated the action of 
tobacco on the association of ideas, 
the experiment consisting of associat- 
ing as quickly as possible a word to 
one which was shown written upon a 
card, the response being made by 
pushing a button attached to a chro- 
nometer, which indicated the dura- 
tion of the intellectual operation. 
The sittings took place every day 
at the same hour for seventeen con- 
secutive days, each sitting lasting one- 
half hour. At every seance there 
were presented 150 words to asso- 
ciate, and on the even days the sub- 
ject smoked two cigarettes of Turkish 
tobacco during the time taken up 
with the first 100 associations. The 
results were not only very clear, but 
exceeded by a great deal that which 
might have been expected from deli- 
cate instruments which are frequently 
influenced by imperceptible causes. 
The average duration of an associ- 
ation was one-half to nearly three- 
quarters of a second, and when the 
subject smoked the duration of the 
association was smaller, namely, 
one-twentieth to one-tenth of a sec- 
ond, this being the regular condition 
during the seventeen days. The action 
of the smoker’s mind was thus mani- 
fested by a constant diminution in the 
association time; in other words, it 
was proved that tobacco assists in- 
tellectual work. 




















Retailers’ Review. 


UMOR has it that the Rev. Wm. 

A. Harrod, of Milford, Conn., 

has engaged in the retail cigar 
business in that city. 

—A large, handsome and well equip- 
ed cigar store has been opened by B. 
F. Blinn, 625 S. Spring St., Los An- 
geles, Cal. 

—tThe cigar store recently conduct- 
ed by F. H. Sudro, Elyria, Ohio, has 
been purchased by William Dachtler, 
who is demonstrating his ability as a 
cigarman. 

—Paul Noll has opened a new and 
attractive cigar store in Concord, 
Mass. 

—A cigar store conducted on 
modern lines has been opened by Bert 
G. Butler, 204 Bleecker St., Utica, 
N. X. 


—George W. Kochenour, of Leb- 
anon, Pa., has purchased the cigar 
store heretofore conducted by J. W. 
Rodenhaver, at Market and 3d Sts., 
Harrisburg, Pa. Mr. Kochenour is a 
young hustler and his success seems 
assured. 

—The W. S. Conrad Cigar Co. has 
opened a new cigar store in the Pres- 
cott Building, Grand Forks, N. D. 

—H. T. Henry.has sold his cigar 
store in Telluride, Colorado, to End- 
rick & Davis, who are making im- 
provements and adding much high- 
grade stock. 

—Seven Valley, Penna., has a very 
neat and up-to-date cigar store con- 
ducted by Nathan Gladfelter. 

—Superior, Wis., can boast of a 
neat and up-to-date cigar store, which 
is under the able management of Fred 
A. McDonald. It is located at 1022 
Tower Ave., that city. 

—What.looks like success from the 
start is the well equipped cigar store 
under the proprietorship of C. W. 
Badger, at Cle Elum, Wash. 

—Fred Tucker is the proprietor of 
a handsome and well equipped cigar 
store in Sayre, Pa. 

—The corner of Washington and 
Pennsylvania Sts., Indianapolis, Ind., 
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will be the site for the new and hand- 
some cigar store to be opened next 
month by Louis G. Deschler, who is 
well known in tobacco circles. 

—S. J. Boran has purchased the 
cigar store of J. Lyons, on West Main 
St., Chicopee Falls, Mass. He is well 
«ule to make a success of the business. 

—Camden Cigar Co. have opened a 
very neat and up-to-date cigar store 
in Camden, N. J. 

—What looks like a very successful 
enterprise is the new and first-class 
cigar store opened at Albany and 
Paige Sts., Schenectady, N. Y., by 
Max Riesner. 

—Louis Zurmuehlin has opened a 
new and attractive wholesale and re- 
tail cigar store in Council Bluffs, la. 

—A store conducted on modern 
lines has been recently opened by Paul 
Oren, in the Post Office Building, 3d 
St., New Cumberland, Pa. 

—Alexis Dumas is the new and 
able proprietor of the cigar store re- 
cently conducted by Thos. McGrath, 
Southbridge, Mass. : 

—The cigar business of T. J. 
O’Connor has been removed to new 
and more elaborately fitted quarters at 


435 High St., Holyoke, Mass. 


—Under the able management of 
William Hand, a neat and modern 
modern cigar store has been opened 
in Havre de Grace, Md. 

—Tobias & Montgomery have open- 
ed a high class cigar establishment 
on Cary St., Hailey, Idaho. 

—Donovan & Dorfman, Main St., 
St. Albans, Vt., have remodeled and 
refurnished their cigar store. It is 
now one of the most attractive and 
elegantly furnished stores in New 
England with a superior stock of 
goods in full keeping with the hand- 
some establishment. Their Jesse Wel- 
don and Prince Carl cigars are now 
selling by the million. © 

—A well equipped and up-to-date 
cigar store has been opened by W. T. 
Brown .and R. C. Smithson, in 
Charlestown, W. Va. 

—Frederick Forbes has opened q 
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handsome retail cigar store at the 
corner of East Main and Stillman Sts., 
Bridgeport, Conn. 

—At Homer, N. Y., a modern and 
sumptuously fitted retail store has 
been opened by M. M. Montague. 

—A new and attractive cigar store 
has been opened by James Bernardini 
at 22 Cottage St., Bar Harbor, Me. 

—C. B. Costello has moved to 33 
Strong Ave., Rutland, Vt., where he 
has larger, handsomer and more elab- 
orately furnished cigar store. 

—Wiseman Bros. recently pur- 
chased the cigar store of Zeische, Nor- 
folk, Neb., and it will be continued 
under the able and experienced hand 
of F. E. Wiseman. 

—The cigar store of A. C. McQuade, 
Oneida Square, Utica, N. Y., has been 
purchased by Frank Roth, who looks 
like a successful cigarman. 

—A very handsomely fitted up cigar 
store has been opened by by the old 
established and well known Boston 
cigar firm of Estabrook & Eaton, at 
Elm.and Main Sts., Worcester, Mass. 
It will be under the management of 
C. E. Benson, who is well known in 


.the trade. 


—J. R. Kearns has opened a very 
handsome and elaborately equipped 
cigar establishment at Main and 
Douglas Sts., Wichita, Kansas. This 
is only one of a chain of up-to-date 
cigar ‘stores owned and operated by 
Mr. Kearns. 

—A new and attractively arranged 
cigar store has been opened by C. H. 
Miller, Waterville, Me. 

—The cigar store of Simon Schisser, 
52 N. Queen St., Lancaster, Pa., has 
undergone some very extensive im- 
provements, and is now one of the 
most elegantly fitted and attractive 
stores in that section. 

—H. T. Earl has opened a very 
handsome and up-to-date cigar store, 
with a reading and smoking room at- 
tached, in Lexington, Mo. 

—Owing to the increase of trade 
the cigar establishment of T. M. King, 
Paxton, Ill., has been removed to 
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larger and more desirable quarters in 
the Pabst Building. 


Turkish Tobacco Industry. 


URKISH tobacco is more in 
TT favor than ever, and the con- 

tracts which have been made 
with the Regies as well as with pri- 
vate firms are very large ones. ‘The 
Austro-Hungarian Regies bought 
2,500,000 kilograms more this year 
than last. Servia and Roumania 
have also purchased a larger quantity. 
The American Tobacco Co. has 
bought a considerable quantity, and 
Italy has entered the ranks of the 
largest buyers. Turkish tobacco is 
the lightest and has the pleasantest 
perfume of all tobaccos. That is the 
reason, no doubt, why it is so much 
appreciated. At Constantinople in 
the Pera quarter there are tobacco 
shops at the corner of every street, 
and every one smokes the cigarette. 
In the Galata quarter long lines of 
silent men smoke the narghile with 
supteme gravity. On the other side 
of the Kadikeni Bridge and past the 
famous mosques of Kyrie-Gami and 
Saint Gonnes there are shops where 
one can procure all that is necessary 
for smoking, and also see everything 
being prepared for your use. Of*the 
workpeople who are gathered together 
in the bazaars, some are smoking 
others working, others murmuring 
verses from the Koran. In one place 
cigar and cigarette holders are being 
made out of amber; in another the 
same things are made of celluloid or 
wood, or pipes are being made. In 
the Turkish public offices the officials 
all have a cigarette between their lips. 





Nurse (excitedly)—“Oh, doctor, I 
have just given the patient a teaspoon- 
patted ink by mistake. What shall I 
do?” 

Doctor (calmly puffing at his ci- 
gar )—“Give him half a dozen blotting 
paper pills to eat right away.” 
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Window Dressing and Store Advertising 





ROMPTITUDE in business 
'P) the master key to success. De- 

lays are always dangerous, and 
it is because so many men procrasti- 
nate and waste their time that they 
fail to accomplish what they plan or 
desire to do. Provided a man accom- 
plished all that he proposed he would 
without doubt be a millionaire in a 
comparatively age! period. 





Procrastination is the thief of time, 


come up from time to time. 
© 


The business world is invariably 
busy. It is like a mighty river flowing 
on from day to day—it is on the move 
constantly. There are few men but 
that appreciate the fact that the ac- 
cumulation of delays and putting 
things off until to-morrow is directly 
responsible for their failure to be at 
the head of the procession, and they 
haye only themselves to blame for it. 





A MEDIUM HIGH WINDOW TRIM. 


and in-business time is money—the 
man who procrastinates steals his own 
money. The Egyptians, and for that 
matter the Cubans as well, with very 
few exceptions, always labor “to-mor- 
row; and to-morrow is a day that 
never comes. Many business men and 
merchants would be much better off, 
financially and otherwise, if they 
didn’t delay and put off-certain duties 
which should be attended to as they 


There was a tramp who used to carry 
a whip in order to keep his feet mov- 
ing—such a persuader would no doubt 
be a good thing for many other men. 


Business first, last and all the time 
should be the one sole idea for the 
successful man in the present active 
competition—one can not float with 
the current; it is a case of either sink 
or swim, and the motto for the man 
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who desires to get on swimmingly 
is to “KEEP MOVING”; and every night 
he can then look back and note what 
has been accomplished and feel that a 
satisfactory day’s mare has been done. 


Personal application in the make-up 
of apy man’s character is a most val- 
uable adjunct. When one little job 
is accomplished or finished such a 
man will immediately and without 
hesitation or the loss of a moment’s 
time, jump into something else and 
attend to it with a rush that finishes 
the work in short order. Others will 
waste time in thinking over what they 
should do next and when they do start 
it takes them some time to get into 
their “stride,” and golden moment’s 
have passed that will never return 
again—the mill will never grind with 
the water that has passed, and it is 
therefore well for a man to make the 
most of his time and improve every 
minute while the minute is at hand, 


and not mourn its loss when it has . 


flown. 
© 

Do you use price cards? If not you 
are losing trade you might just as well 
have. Price cards are but one of the 
few necessary elements that the mer- 
chant should make use of in order to 
keep his goods in the public’s eye—a 
neat price card, on an article in a 
handsome window display, speaks to 
every one that glances at it; and when 
the price and quality of the goods are 
right, to a person’s way of thinking, 
it is sure to have a far reaching effect. 
The prospective purchaser will enter 
a store more readily and _ willingly 
where price cards are displayed on 
the goods in the window than he will 
where nothing but the goods are 
shown. Think it over—you do it your- 
self, then why wr not others? 


Each price card may also carry a 
few words, but any argument that 
goes with the price should necessarily 
be brief and to the point, as before 
suggested in this department. The 
words “Note the quality,” in connec- 










tion with the price that one knows to 
be reasonable, will lead a man to con- 
sider the most important point to him, 
that is, the quality of the article he 
contemplates buying ; if the price card 
is successful in getting a man into the 
store that he may carefully examine 
the quality, then salesmanship may 
step in and close the deal. The price 
card will bring many a purchaser into 
the store who otherwise might have 
gone elsewhere or did not think seri- 
ously of purchasing the article at all. 
The more a merchant uses price cards 
the stronger will be his faith in them 
and the more moods will he sell. 


It is well for every tobacconist to 
remember that his show window is 
his best salesman. -He should give to 
it all necessary encouragement in the 
way of up-to-date dressing and artis- 
tic arrangement and he will find that 
there is nothing that it will not do for 
him in the way of increased trade. 
The first time a smoker enters a cigar 
store he is attracted by the show win- 
dow, unless he be a blind man, ‘n 
which case he is a non-smoker. Ap- 
pearances go a long way in business 
and the establishment must not be al- 
lowed to deteriorate through slip-chod 
management or neglect so that it will 
drive away trade rather than attract 
it. When a person is hungry and 
looking for a restaurant the appear- 
ance of the place has considerable to 
do with the selection as to the place 
he will dine—if it does not suit his 
taste he will go elsewhere. Smokers 
are a fastidious and critical lot and 
it is therefore an absolute necessity 
that the window and store should be 
made as attractive as it is possible 
to. make them. 

: S 

At least one tasty show card should 
be made a feature of the show window 
display and may be shown in a prom- 
inent place in the center or such other 
location as may work out to the best 
advantage in the trim. Brevity in the 
wording of all announcements should 
be observed carefully—long winded 
























stories may read all right, but it is not 
possible to get a man who is passing 
the store to stop and read a long bul- 
letin, and it is foolish to expect it. 
The show card that is short and to the 
point and that can be read at a glance 
of the eye is by far the best and even 
though a passerby does not pause or 
alter his gait he has doubtless noted 
and read the card and it has had the 
desired effect. Practically no result 
can be expected through the use of a 
long announcement in the window. 


The “dead beat” is a misnomer. 
He’s usually very much alive. 


A suggestion ie a general show 
card is given below which may be used 
by the average cigar merchant to ex- 
cellent advantage : 


e— © 


All 
Smoke 
Looks Alike 


BUT—THERE IS A 
WHOLE LOT OF 
DIFFERENCE. IN 
ITS TASTE. OUR 
CIGARS LOOK 
RIGHT, SMOKE 
RIGHT AND ARE 
ALL RIGHT... 


It is 
The Taste 
That Tells 


© © 














The caption or heading of this 
placard really has more common sense 
in it than appears at first glance and 
even though the card is not used in 
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its entirety the top and bottcm lines 
will be found effective when accom- 
panied by appropriate reading matter 
in the center of the card. 

© 


“Who’s de old guy w’ot jist went 
by?” asked the telegraph messenger. 

“De old guy wid de dinky whisk- 
ers, smokin’ de stogie?” replied the of- 
fice boy. “Aw, he’s de owner of de 
paper.” 

“An’ who's de guy wid ’im?” 

“Sh! don’t git gay. He ain’t no 
guy; dat’s de _—— editor.” 


A good scheme used by a Western 
cigar retailer and one that increased 
his business was the presentation of 
One Dollar to one of his customers 
every week. He affixed to his win- 
dow glass a crisp new $1.00 bill, the 
numbers on which were covered by 
two slips of paper, above which was 
displayed a card reading something 
as follows: 


© @ 


*| FREE 


TO THE CUSTOMER 
GUESSING THE 
NEAREST THE NUM- 
BER OF THIS BILL 














Every Week 


Every purchaser received a slip of 
paper with.each and évery purchase 
on which he could write his guess 
with his name and address, and this 
was dropped into a large box and at 
the end of the week the name of ‘the 
lucky customer was announced «nd 
the money paid OE to him. 


An announcement out of the ordi- 














nary for a general show window dis- 
play, that is, one that contains a va- 
riety of articles selected from stock, 
may read: 





o-— © 


ALL 


SORTS OF 


GOOD 


THINGS FOR 


SMOKERS 


© © 











The various kinds of articles in the 
window should each carry a small and 
neat price card and the value of the 
display, from the trade standpoint, 
will be largely one thereby. 


A card with brief display lines, is 
shown in the suggestion following, 
and is of the eye catching variety, pro- 
vided the center portion of the an- 
nouncement is not too long—in its 
present form it will be read and the 
cards mission accomplished. 


© 





~ 
] 


WALITY 


IS .WHAT A 
MAN EXPECTS 
FOR HIS MONEY 
—HE GETS IT 
HERE EVERY 
TIME AND THAT 
3 WHAT... 


OUNTS 


© @) 


It is always well to put special stress 
upon the quality of the goods if for no 
other reason than that a man dearly 
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loves to get his money’s worth. 
© 


Bella—“I stopped in at a bargain- 
sale to-day.” 
Della—‘‘Did you see anything that 
looked real cheap ?” 
Bella—“Yes; some cigars a woman 
was buying for her husband.” 
© 







The average store or window an- 
nouncement generally refers to the 
article advertised as being “the best,” 
a “roc. cigar for 5c.,” or something 
of that nature, and it may therefore 
be advisable to speak of “bad” cigars 
occasionally, so as to secure variety, 
which is said to be the spice of life, 
and thus have something different 
from others. Such a card may read: 


© ~©) 


DO 

YOU 

WANT 

A ** BAD” 
SMOKE ® 


You can go farther 
and get it all right. 


BETTER 80"one HERE 


® @ 














It is said that only an Egyptologist 
of many years standing can note the 
existing shades of difference, which 
are said to be very subtle, between the 
hand-made cigarettes of Cairo and 
those which are run out of machines 
with Chicago-sausage-like-rapidity in 
New Jersey.—Judge. 

® 


The suggestion appearing hereafter 
may not be entirely new in the full 
meaning of the word, but it is prac- 
tical and a sensible one; for when it 
is possible to make smokers believe 























and have confidence in the tobacconist, 
he is then sure of their trade. 





~~ © 
Our Trade Is 
Not For Sale. 
WE 
SELL 


GOOD 
CIGARS 


Not Customers 


© “em 











Such a card is a common sense an- 
nouncement and its use will. have a 
salutary effect and be the means of 
increased custom. 

© 

A show card of a general character, 
which may be used to advantage in 
either the window or store, more ap- 
propriately in the show window when 
the display therein does not carry a 
sample of every article in stock, may 
be worded thus: 





Our 
Stock of 
SMOKES 
FOR 


SMOKERS 


Is Complete 
And Unequalled. 











© —© 


If desired a few words might be 





’ moderation : 





THE SMOKER’S MAGAZINE 9 


added at the bottom of the card to the 
effect that ‘‘one trial convinces.” 





An Ancient Grievance. 


HILE the Nationalist members 
and the Chancellor of the 
Exchequer recently were bandy- 

ing jests as to the growth and quality 
ot irish tobacco, it was apparently 
forgotten, remarks the Westminster 
Gazette, that the grievance raised by 
W. Redmond is so far from being new 
that it is something like three cen- 
turies old. It was, indeed, a Stuart 
King, who was thought by his people 
to be unduly favorable towards Ire- 
land, that prohibited the growth of 
tobacco in these islands, expressly 
proclaiming, ‘““That noe person what- 
soever doe at any tyme hereafter 
plant, preserve or maintaine any 
tobacco, which is, hath beene, or shall 
be planted in our Kingdoms of Eng- 
land, of Ireland, or Domynion of 
Wales, or in the Islands of Jersey or 
Guernesey, but that’ the same be 
utterly displanted and destroyed, and 
that none presume or adventure to 
buy, sell or utter any such tobacco, 
the same being utterlie unwholesome 
to be taken.” This last declaration 
was the unkindest cut of all, especially 
as the main object of the Royal order 
was to secure that only Virginian and 
West Indian tobacco should be used. 
But even that was to be dealt with in 
“We not thinking it fit 
to admit of an unmeasurable expence 
on soe vain and needless a com- 
moditie, which ought to be used as a 
drugg onely, and not soe vainly and 
wantonly as an evil habit of late 
tymes hath brought it into, so that 
the World may not justly tax Us 
that the manners of our People are 
indangered by the lycencious use of 
tobacco.” 





Mamma—“Don’t let me catch you 
in a lie again, you naughty boy.” 

Johnny—‘“I won’t if I can help it; 
but then I haven’t had the experience 
that pa has had.”—Boston Transcript. 










Smokers and Their Fads. 


IPE smokers are certainly the 
queerest people on earth,” re- 


marked the tobacconist as the 
customer who left a pipe to be re- 
paired disappeared in the crowded 
streets. “Just look at this pipe. Six 
feet of stem and a bowl large enough 
to hold half the plug tobacco in a 
country store. Actually, it isn’t worth 
marking down to 30 cents and placing 
on the bargain counter, but that fellow 
is willing to pay $4 for having it re- 
paired just because he imagines smoke 
created in any other bowl and drawn 
through another stem wouldn’t taste 
like tobacco. 


“Particular? Why, pipe smokers 
are the most fastidious people on the 
earth. They have more fanciful ideas 
to the square inch than the women 
who throng department stores on 
bargain day. Just let a pipe smoker 
get his head set on one particular pipe 
and you could bail the river dry as 
easily as you could break this attach- 
ment. He would pay $10 for repairs 
to an old pipe that would sell for 
about ten cents. That’s why I am in 
the business.” 

Some slaves of loose tobacco take 
to the German pipe, with its elon- 
gated stem and cavernous bowl, and 
they wouldn’t think they were smok- 
ing at all if compelled to adopt the 
“bulldog” style of pipe that the swag- 
gering college boy smokes on the 
streets. The German bowl is neces- 
sarily a home luxury, because few 
smokers care to be bothered with a 
dray. 

Another “home” pipe that appeals 
strongly to the metropolitan smokers 
is the chibook, or Turkish bowl, with 
its half dozen appended flexible stems 
and its bowl of water, through which 
the smoke is drawn. These pipes are 
prevalent for the most part in bache- 
lor apartments, and the feature that 
is their strongest recommendation is 
that several smokers may puff at one 
of them at the same time. 

One pipe smoker is the owner of a 
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highly prized specimen that was 
carved out of a steer’s horn. A bowl 
of briar was inserted in the end and 
connected with a reed stem tipped 
with amber. He spends his evenings 
smoking his pipe, and couldn't be 
induced to try any other. It is heavy 
and hard to handle, but he likes it, 
nevertheless. 

Some curious designs are to be 
found in the collections of pipe smok- 
ers who appreciate carving. One man 
who consumes a pound of Tobacco 
every week smokes from a snake’s 
head ingeniously worked out of 
French briar. Another finds satisfac- 
tion in a bowl representing a dog’s 
foot. The human skull also has been 
counterfeited to meet the fancy of the 
pipe smoker. 

A good many lovers of the meer- 
schaum pipe spend their time in try- 
ing to color their high priced treas- 
ures in fantastic fashion, believing 
that they have the genuine article. 
As a matter of fact, scores of them 
waste their breath against exceed- 
ingly deceptive imitations. 

The literal translation of the word 
meerschaum is “foam of the sea,” but 
it in reality is a silicate of magnesia. 
The raw material comes from Asia 
Minor, wherefrom the Turkish Gov- 
ernment derives a great deal of reve- 
nue. It is extracted much the same 
way as coal. Near Eski Shehir, an 
important station of the Anatolian 
railway, where rich deposits are 
found, pits from 50 to 150 feet deep 
are dug, and as soon as the vein is 
struck horizontal galleries, sometimes 
of considerable length, are made. 

The stone as extracted is called 
hamtash (rough block), and is soft 
enough to be easily cut with a knife. 
It is white, and is covereed by a red 
clay soil. The manipulation required 
before it is ready for export is long 
and costly. There is some found in 
Spain, but it is not suitable, being too 
full of flaws. The best quality is 
called “Spiegel meerschaum” (look- 
ing glass meerschaum) on account of 

its beautiful lustre when colored. The 














, = *™= 


eowew wee eS 











first pipe of meerschaum was brought 
into Hungary by a nobleman about 
the year 1800, who gave it to a cob- 
bler on his estate to carve into a pipe 
bowl. As he was mending shoes, 
thereby using wax, some of it got on 
the bowl, which caused the pipe to 
color beautifully when smoked. Since 
which time shoemakers’ wax has been 
used for coloring meerschaums. 





A_Universal_Panacea. 


an Irish town the lads of a 

| es acquired the habit of 

smoking, and resorted to the 

most ingenious methods to conceal it 

from the master. In this way they 

were successful until one evening, 

when the master caught them puffing 
most vigorously. 

“How now?” shouted he to one of 
the culprits. “How dare you be 
smoking ?” 

“Sir,” said the boy, “I am subject 
to headaches, and a pipe takes off the 
pain.” 

“And you? And you? And you?” 
inquired the pedagogue, questioning 
every boy in his turn. 

One had a “raging tooth ;” another 
“colic ;” the third a “cough ;” in short, 
they all had something for which the 
weed was an unfailing remedy. 

“Now, sir,” bellowed the master to 
the last boy, “pray, what disorder do 
you smoke for ?” 

Alas! all excuses were exhausted ; 
but the interrogated urchin, putting 
down his pipe and looking up into 
the master’s face, said in a whining, 
hypocritical tone: 

“T smoke for corns, sir !”—Tit-Bits. 





Snuff in England. 


SHION’S pendulum is for ever 
Fe the swing. Inquiries made in 
the tobacco trade, says a writer in 
London Mail, tend to show that snuff 
once more bids fair to play a not in- 
significant part in the amenities of 
social life. 
A steady increase has been noted in 
the consumption of snuff. At both 
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ends of the social ladder, too; for, like 
the pipe, snuff knows no distinctions 
of rank or intellect. A dirty habit the 
use of it has indeed been called, but 
devotees at once join issue here with 
the consumption of tobacco in other 
forms and claim that if ballots were 
taken of mothers, wives, sisters and 
sweethearts, the smoker and not the 
snuff-taker would be banished from 
the household. 

While Ichabod is written in the dust 
on many an old snuff-jar and discard- 
ed snutt-box, the gentle art of snuff- 
taking has been sedulously cultivated 
by high and low. Among the poor in 
the East End of London snuff is in 
great demand, and scarcely a tobac- 
conist but keeps some variety of it in 
stock. Many West End shops, on the 
other hand, ignore snuff altogether. 
“There is no profit in snuff,” said the 
manager of one of these establish- 
ments, ‘‘and the sale of it would bring 
us a class of customers which we don’t 
want.” 

Some houses are specially noted for 
snuff. They are old-established places, 
situated, oftener than not, in the quiet 
side streets, and there carry on a 
“growing” business with  aristo- 
cratic and well-to-do clients. The 
printers of Fleet street are said to be 
large consumers of snuff. 





The Senate’s Matches. 


EN matches were first invent- 
ed it was the custom to put 
them up in circular wooden 

boxes, which consisted of small hol- 
low pieces of pine wih a cover and 
plastered with sandpaper on the bot- 
tom. It is the rule of the Senate sta- 
tioner never to change anything. The 
U. S. Senate is the only place in the 
world where these boxes can now be 
obtained, and whenever a Senator 
who is a heavy smoker, carries a box 
with him in his hip pocket its bulging 
contour suggests a bottle. The oddity 
of the Senatorial match box is legen- 
dary, but when the fire of debate is on 
there is no need of additional sulphur, 
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who has trade has an estate— 
Hee trade must be looked after 
just as carefully as the largest 
estate, and requires equally as compe- 
tent management and executive ability, 
and constant and untiring efforts to 
please customers. 





Vou. XI. 





Politics this fall will effect businéss 
little or none, but a year hence will 
doubtless see the first smoke of an- 
other presidential battle. 

© 


Most men when they see a box of 
matches will help themselves liberally, 
by taking a handful and stuffing them 
into their pocket. An excellent way 
to foil the “match hog,” is to place a 
number of rubber bands across the top 
of the box in the form of lattice work, 
so that only a few matches can be re- 
moved at a time. A handful can not 
then be taken out of the box; as it 
will be necessary to use the fingers to 
reach in between the rubber bands. A 


box with a lattice work of twine will 
answer the same purpose and perhaps - 
be even more effective. 
© 
The secret of success in the cigar 
business may be said to lie in the 
quality of the goods handled. An at- 
tractive store with good goods in a 
good location will do a good business. 
© 


Failure to advertise in many cases 
spells failure in business—make your 
store and window a standing adver- 
tisement, which when once seen will 
always be remembered; make it a 
leader and entirely different from any 
other similar establishment. 

© 

Smoker’s are beginning to return to 
town and you should make a strong 
bid for a renewal of business relations 
with each and every one of them and 
see to it that their old brands are bet- 


ter than ever. 
© 


Buffalo now has an_ ordinance 
providing for a license fee of $50 per 
annum to sell cigarettes. More “blind 
pigs” soon? 

© 

It is extremely unwise for the to- 
bacconist to buy goods that he does 
not want or for which there is no call, 
simply because they are cheap, or the 
salesman is a sleek talker. Do not 
buy goods until you have — repeated 
calls for them or are a good judge of 
quality and find that you can please 
your customers and at the same time 
make: a good profit on the lot. By 
following this plan closely there will 
be less dead stock on the shelves when 
inventory time comes around. 

© 

Have you, personally, had a vaca- 
tion this summer? “All work and no 
play makes Jack a dull. boy,” .and 
eventually breaks down his health and 
reduces his business capital in a man- 
ner that cannot be figured in dollars 
and cents. Cast iron men are few and 
far between—if you have had no 
recreation or vacation, you should ar- 
range to take one at once, 
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A Change in Smoking. 
PAT i speciaists in nes the fact 


that specialists in nervous dis- 

eases persist in calling the use 
of tobacco a noxious habit, we hear of 
few deserters from the army of tobac- 
coners (“tobacconer” is an obsolete 
word, but no other fits the case—'‘to- 
bacconist in the sense of a user of the 
weed, is equally old-fashioned). But 
specialists, we observe, are ail more 
or less open to the attack, ‘Physician, 
cure thyself.” As a matter of fact, 
.very few men eschew tobacco prevent- 
ively. They keep on until they begin 
to suffer from tobacco-amaurosis or 
from the tobacco-heart. These vic- 
tims, like Gen. Butler, coddle their in- 
clination by chewing an _ unlighted 
cigar. Dry smokers, they have named 
these men. The specialists will tell 
you that the tobacco maladies havebeen 
accumulating, for a great change has 
come over the smoking world. A 
quarter of a century ago the Ameri- 
can, like the old East Indian and like 
the typical Cuban whom Columbus 
met, chewed tobacco. Do you remem- 
ber the silver box, and the stringy sub- 
stance which your father or your 
grandfather took therefrom and stuff- 
ed into his mouth? Lawyers stopped 
to perform the act in the middle of 
their appeals, sometimes shrewdly 
passing the box among the jury; 
judges stopped in the middle of their 
charges and oratorical Senators freed 
their mouths just before giving way 
to the whirlwind of their passions. 
The fine-cut chew, the corn-cob pipe, 
the costly cigar—these were the sta- 
ple articles in the old days. “I sold 
more twenty-five cent cigars in a 
month thirty years ago,” says a fa- 
mous cigarman, “than I sell ina whole 
year now. Now the five-cent cigar 
constitutes the bulk of my trade.” 

Is that the secret of the change, the 
five-cent cigar? Its abundance is 
tempting. To-day few smokers hesi- 
tate to lay a nickel on the counter. 
But—for a change most men prefer 
one of the choicer brands, 


New York Amusements. 


L business at Proctor’s va- 
‘rious New York Theatres has 
opened with a veritable rush,. 
which bids fair to continue in that 
highly satisfactory manner for soime 
time to come. Nearly all of the old 
fayorites have been re-engaged for 
Mr. Proctor’s stock companies, and 
their rendering of the melodramas 
presented will doubtless be enthusias- 
tically received by the usual well filled 
houses. Menlodramas with all the 
original scenery and stage effects, in- 
terpolated between the acts with the 
best vaudeville headliners and novel- 
ties will be presented throughout the 
season. Proctor’s attractions have 
rapidly grown in the favor of theatre- 
goers, and a prosperous season is in 
sight. 

—Robert Edeson’s new play “The 
Rector’s Garden,” has been taken so 
unkindly wherever presented that it is 
to be shelved at once and “Soldiers of 
Fortune” revived. 

—“Peggy from Paris,” George 
Ade’s latest musical effort, is located 
at Wallack’s Theatre, where it will 
doubtless remain for a long run. 

—“The Wizard of Oz” continues to 
delight large audiences at the Majes- 
tic. 

—What is said to be Andrew 
Mack’s greatest success, “Arrah-Na 
Pogue,” will be seen at the 14th St. 
Theatre for a limited period. 

—Fay Templeton in “The Run- 
aways,” at the Casino, continues to 
be as clever and vivacious as ever. 

—“The Earl of Pawtucket,” at the 
Princess Theatre, continues to play to 
good business. 

—“The Rogers Bros. in London” 
are appearing at the Knickerbocker. 
It is a glaringly brilliant pageant but 
scarcely up to their previous standard. 

—Mr. and Mrs. Royle in “My 
Wife’s Husbands,” are appearing at 
the Madison Square Theatre. 


Wasn’t that a fine cigar? Yes; just 
as fine as sawdust. 
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Miscellaneous Musings. 
'H eae cigars will be turned 


out in the new Ruy Lopez Co.’s 

tactory at Key West about the 
middle of this month, all necessary 
details having been arranged by John 
Wardlow and John W. Merriam, 
president and treasurer of the com- 
pany respectively, on their recent 
trip to Key West and Havana. 
Messrs. Wardlow and Merriam leased 
for a term of years the old Seidenberg 
factory, one of the best in the city of 
Key West and which is advantageous- 
ly situated and commands light from 
its four sides. Mr. Wardlow intends 
to take up his residence in Key West 
and look after the factory end of the 
business. The New York offices and 
salesrooms will be located at 139 
Maiden Lane, and everything at this 
end of the line will be conducted under 
the master hand of Mr. Merriam. The 
future of the Ruy Lopez Co. is very 
rosy. 

—The cigar and tobacco business of 
the United States continues to show 
a steady and satisfactory increase— 
the export trade is all that might be 
desired, and the independent factories 
are coming in for their share. 

—Business with the Ferdinand 
Hirsch Co,, at Key West, Florida, 
continues to show a steady increase 
and the factory is being pushed prac- 
tically to its limit. The files are well 
filled with orders and there is a good- 
ly supply of superior leaf on hand. 


—For the small sum of $4 a smoker 
can get a very good cigar in Cuba, 
and he will get considerable for his 
money. This particular cigar is packed 
in a handsomely decorated box and 
wrapped in imported Japanese rice 
paper ; it measures 16 inches long and 
nearly 144 inches in diameter, and is 
made from a choice selection of leaf 
grown on a well known Cuban plan- 
tation. 

—At the “Sign of the Bull-Dog,” 
corner of Maiden Lane and Water 
Sts.. New York, matters with the 
Roycrofters are moving along mer- 
rily, and Baron de Kalb, Henry Ir- 


ving, Bull Dog, Ellen Terry and the 
other superior brands of clear “Ha- 
bana segars” of John W. Merriam & 
Co. are being shipped daily in quan- 
tities that are well above the average 
for this season of the year. 

—Seven million cigars is the record 
annual output of 32 Tennessee cigar 
factories. 

—Joseph S. Josephs, who will be re- 
membered as the founder of the Ruy 
Lopez Co., returned last month from 
a European vacation trip. Mr. Josephs 


has not fully decided as to his future - 


business, but says he does not think 
he will engage in the making of men’s 
furnishings, as has been rumored for 
some time. 

—At the last meeting of the clear 
Havana Cigar Manufaciurers’ Asso- 
ciation action as to the best method of 
guarding the interests of the clear 
Havana cigar industry against injur- 
ious legislation, was postponed until 
the next meeting of the association, 
when it is expected decisive action will 
be taken. 

—Newton B. Stachelberg last month 
made his first Eastern trip in five 
years in the interests of the old estab- 
lished house of M. Stachelberg & Co., 
of New York, and was more than de- 
lighted to renew his many acquaint- 
ances in that section to say nothing of 
booking numerous handsome orders 
for La Fama Universal, Milly James 
and the other popular brands of clear 
Havana cigars of the firm of Stach- 
elberg. 

—It may interest many to learn 
that Pope Pius X. uses tobacco in the 
form of cigars, whereas his two imme- 
diate predecessors took snuff. The 
lord of the Vatican through his cigars 
will find much potent comfort and 
consolation. 


—The Ben Upper Cigar Co., of 


Buffalo, N. Y., is transacting a most 
satisfying business and continues to 
push its Indian 5c. cigar to its fullest 
capacity, and there seems to be no 
cause for complaint in the number and 
size of orders being received. 

—At practically the unanimous re- 
quest of the officers of the loca] 
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CLEAR HAVANA CIGARS. 
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MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 





Plesee mention Tus Suoxsa’s | MAGAZINE to advertisers. 
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SAVRMAN’S 


The May Belle. 


New Era Pipe 


Is easy to clean, gives a cool, dry, healthful 
smoke without nicotine. No old pipesodor or 
taste. The nicotine removed by expansion 
collected and retained in the absorbent, canno, 
reach the mouth to injure the health. 

Made of Briar, Price $1.00 by mail. With 
fine amber mouth piece, $2.50. Heavy Ster- 
ling silver mounting, $3.50. 

Money back if not satisfactory. 

Dealers write for prices. Booklet Free. 

Reference: Mon’t Trust Co. 














NEW ERA PIPE CO., 


Dept. 1- NORRISTOWN, PA. 


are the most relinble 


Stogie Smoke 
money can buy. 
SEND——— 
$1.00 at once for a sample box 
and you will be convinced. 
Special price to dealers—Ask for 
quotation. 


W. I. MAYER & CO., Makers, 
606 Liberty St., - Pittsburg, Pa. 


\ 





| branches of the Cigar Dealers’ Asso- 
| ciation of America, Robt. E. Lane will 


continue to act as the president of: the 
Association. It is much to be regret- 
ted that he was not elected president 


| at the first meeting in Chicago, in 


which event the tobacconists of the 
country would have been vastly better 
off. It is to be hoped that Mr. Lane 
will accept the presidency next Jan- 
uary for the full term—he is the right 
man in the right place. 

—NMatters are moving along in the 
even tenor of their way at the factory 


of E. M. Schwarz .& Co., 73d St. and 


2d Ave., New York, and the outlook 
for fall business is gratifying to the 


| firm. D. Emil Klein expects to stay at 
| the factory for some time, and Joseph 
| Wertheim is in the Adirondacks for 
| a short vacation. 


—The bids received: for the Rou- 


| manian Regie for its igo4 stock of 


Turkish and Greek tobacco amount- 


| ed to three times the quantity required. 


—The establishment of M. A. 


| Gunst & Co., San Francisco, con- 
| tinues to undergo improvements—new 


fixtures and wall cases have been in- 
stalled and one of the cases, which is 
intended for pipe display, is said to 


| be a most elaborate piece of work. 


—The latter part of last month a 
disastrous fire occurred in Havana, 
which totally destroyed the El Sib- 


| oney, La Legitimidad “and Pedro 


Murias factories, owned by the Ha- 
vana Tobacco Co: The loss was in 


| the neighborhood of $350,000, which 
| is said to be fully covered by insur- 


ance. Arrangements were at once 
made to rebuild on a larger and more 
elaborate scale, and workinen were 


| engaged almost before the ruins were 
cool. 


—Salvador Rodriguez personally 
tested the first box of cigars made in 
the new Charles the Great factory in 
Tampa, in which business is now hum- 
ming along in a most satisfactory 
manner,’ and with the greatly. in- 
creased facilities afforded the present 
year’s output will doubtless show a 


large increase. 


—Uncle Sam in raising shade- 
grown Sumatra in Connnecticut found 
that it cost him $650 per acre, on 
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SWEET VIOLET CIGARS 
Are GOOD Cigars 


The kind that makes a man risk 
burning his lips to get the last whiff 


THEY ARE 1 HE “ COME AGAIN” SORT; TRY 
ONE AND YOU WILL BUY MORE 


MAN can smoke one with his head in the 
A air. He can give one to a friend or sell 
one to a customer and not lose either of 
them. It has been a strictly popular brand 
for the past fourteen years, and that’s a long 
time. It will prove a revelation to those who 
have heretofore smoked the ordinary five-cent 
cigar. 
When a dealer sells a ** Sweet Violet ” 
, he makes a friend for his store, and friends are 
A Cigar Lighter. money in the cigar business. You know that 
smokers go blocks ont of their way to the store that keeps the best ‘ive-cent cigar. Then why 
dont keep a cigar that will make your store popular? Why not sell a cigar that is pushed and 
advertised for you—a cigar that sells nll the time—that keeps old friends and makes new ones? 


AUSTIN, NICHOLS & CO. 


J. EDWARD COWLES, Mgr. Cigar Dept. New York. 
HCOOOODOOOODOOOOOOOODOOOOODOOOQOOOO DOODOOODOOOOOOOQOOOOQ DVDOOOODOOQDE 








, OC. Lice & oC, fel 
promt Atte ene 


above devices Nos. 1,2,8, 4and5, under O. R. Rice’s Patent, Jan. 26, 1892, are all adjusted 
The tobacco pertorate side down, the absorbent in them is mineral and the longer water 


and 
pee fm in it the cleaner it becomes. Common sense teaches that moisture!s heavier than air and falls 
and that being a fact dealers with pans underneath their oe only expose their ignorance of the first 
principle of moiste’ cigars and tobacco; water absorbed in sponge, cotton or felt becomes slimy 
and poisonous, that which no smoker should's suck and inhale. 
Nos. ! and 2 represent sh: ow, case moisteners (for every 8 feet) to hang above the retail stock. 
Re. 1 shows eae for cigar to aide and manufacturers; very low price in quantities. 


. 8 for to pails. No. 4, Pa ns 44x12x20 to slide in rear of silent salesman case in place of worthless 
pin wrongly placed with pe erated side up; also size 3x7x17 foreach wall case shelf; %x18x40 for 
sto room, and all sizes for storage chests. Ro. | 5 out ie Give u 8 room is complete Without it—no 
box of cigars can_ be kept outside of a closed case wi Give usthe number of shelves in wall 
case yand size of show case, and we will ship on 10 ith ‘approval 


O. BR. RICE & CO., 103 East 14th Street, NEW YORK, 


BARGAINS IN TYPEWRITERS. JOS. ABRAHAMS, 


Business men can _— Fong 

gt lB LEAF TOBACCO 
py by Fog Inot be wi ext 
pe Wholesale and Retail. 

Smiths, Ham- 
oe Saenttoieameetaciione 202-204 Pearl Street, and 113 Maiden Lane, 
~ diy; NEW YORK.: 

TELEPHONE 1853 JOHN. 

















We aleo exchange and buy for cash, Desks, Cab Y C Ensily 
and Supplies at reduced Send postal for illua- ou Can Basity 
uated ett candaed aati = 


Consolidated Typewriter -Exchange,| PLAY PLANO 


243 Broadway, New York City. Without Study. 
Telephone, 5889 Cortlandt. See Advt. on Page 89 


att ete 
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As we journey through life let us Rest by the way. 
“Nothing so Rare as Resting on Air.” 


S100 Worth 


of Comfort,and Safety tothe 
full value of your Life, all 


FOP $2 res 









INFLATED. 
For the Fisherman, the Sports- 
man, the Duck Hunter, every 
Boat Owner and Canoeist, and 
All who desire 


COMFORT and SAFETY. 


A Yoke to save your shoulders. 

A Swimming Collar. for non-floaters. 

A Life Preserver in case of accident. 

A Cushion when waiting in the woods. 

A Back or Head Rest while watching 
for Ducks. 

A Protection for shoulders from heavy 


gun. 
A Softener of hard seats. 
A Preventive against rheumatism. 
A Cure for tiresome positions, and 
A Cushion for Camp, Boat, Office and 
Home. 
CARRY IT IN YOUR POCKET-- 
IT WEIGHS JUST ONE POUND. 
While you sit and listen for the Whirr 
of the Duck’s Wings—the Call of the 
Moose—the approach of Deer or Bear— 
the Rising of the Fish, or the many 
sounds that promise a good shot or 
catch, you may be obliged to sit on a 
cold and hard stone, a wet log or the 
damp earth; and at such times you'd 
gladly give , 
u ‘SA shion. 
$10 We “kk Prepaid. for an $2 
Pneumatic Mattress and Gushion Go., 
2 and 3 South St., + NEW YORK CITY 
Mention THE SMOKER'S MAGAZINE when order 
ing and we will pay your subscription for one 
year. 
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@ | which he realized about $1,400. This 


(©) 
O 
©) 
© 


did not include the cost of land, fen- 
cing, warehouses, etc., nor did it take 
into account rain, droughts, cutworms, 
damage by birds, tramps, boys, and 
other animals. 

—Sam Caro is in San Francisco ac- 
tively engaged in placinghis goods with 
the trade in that section, where he 
enjoys an extensive acquaintance and 
has a trade that is envied by many. 

—The usé of labor saving machin- 
ery in the factory of W. D. & H. O. 
Wills, of Bristol, England, has never 
caused the dismissal of one employee. 
When a man has been with the firm 
for 40 years he is honored by having 
his portrait painted at the company’s 
expense. 

—Mary McDonald, of Philadelphia, 
enjoys the rare distinction of having 
smoked three pipefuls of tobacco a day 
continuously for 121 years. Inasmuch 
as Mary is 133 years old, it would 
seem to prove that she has smoked 
since she was 12 years of age, and will 
doubtless so continue to do until her 
death at a ripe old age. 

—Much may be said for and against 
cigarette smoking, considerable of 
which pro and con is superstition and 
imaginative. Many seems to think 
that cigarette paper is poisonous, 
while as a matter of fact it is abso- 
lutely pure. The paper contains no 
arsenic and cigarettes do not contain 
opium, as some seem to think—in- 
quire the price of opium per ounce, if 
you are able to obtain it, and it will 


| readily be seen that its high cost pro- 


| jewelled clasp. and 


hibits its use in cigarettes, which are 
comparatively cheap. 

—Silver and gun metal combined 
are used in the new cigarette cases, 
which are of a slightly curved model 
to fit the vest pocket. The case has a 
is ornamented 
with raised flowers—roses, poppies, 
chrysanthemums_ or - thistles — in 


| French gray silver. 


—Vetterlein Bros., of Philadelphia, 


| say that their business for the past 
| month exceeded that of any other vear 


for the same, period and they look 
for further gains for the balance of 


_this year. A. Boyd Wilson is pushing 


the businesss of the firm in New Eng- 
land in a most satisfactory manner. 
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ACKER, MERRALL & CONDIT’S 





























CLEAR HAVANA CIGARS, 


Chambers St., West Broadway and Warren St. 
S7th St. aad oth Aves aad-135-130 West 424 SC New York. 
COOOOOOOODOOQOODOOQOOOOOOQOOOOQOOODO 











Wallvmsmel(ey\.t5 


yyraes who are interested in strictly Union Made 
Cigars are invited to write us for an explanatory 
price list. We want to hear from some critical dealers 
who are able to judge our prices and quality of cigars 
as compared with others. Write today, for tomorrow 
may never come, and address all letters to 
Ww. E. KRUM & CO., Reading, Pa. 








— SIDE LINE — 


WE HAVE A GOOD “SIDE LINE” FOR A 
GOOD CIGAR AND TOBACCO SALESMAN. 
“EASY MONEY” IF HE KNOWS THE 
TRADE. WRITE FOR PARTICULARS 
AND STATE TERRITORY AND REFER- 
ENCES. THE SMOKERS MAGAZINE, 
NEW YORK. ey dere ae 
— EASY MONEY — 


If you are looking for a first- 
class line of cheap cigars— 
cheap in price only—it will 

pay you to write and get your prices. For cheapness 


and good quality ou: cigars defy all competition 


Dealer«x will please make a note 
of that fact, and address 


ZoRnNnNING e& CO., 
714N. 8th St. - + «= «+ Reading, Pa, 
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SOME DO—SOME DON’T. 
DON’T BE A DON’T 


Register 
YOUR BRANDS 


Ke SS 
__» GOOD NAME 
FOR A CIGAR IS WORTH 
|» THOUSANDS OF 
_** "DOLLARS. 


Protect 
Your 
Property 


The longer a brand is used the more valuable it 
becomes, and even though you have used an un- 
registered title for years, it may some day cost 
you considerable to establish your claim of 
ownership. 


Mave Your Brands Registered 
For Your Own Good. 
We have the best and most up-to-date facilities 
for Registering Brands, and guarantee Superior 
Service in every particular. 


Registration with Sealed Certificate, $1.00 
Search, Resulting in Rejection, . . .25 
Cash to accompany all applications. 


The Smoker's Magazine Co., 
Times Building, New York. 
Red Register 














—Henry Dunning, who resided in 
a near by New Jersey town, says that 
“Wholecome food, good tobacco and 
moderate drinking are the secrets of 
health in old age.” Really, what does 
he mean by “good tobacco?” All to- 


» bacco is good, All tocaoiag o,a,ffh Fre 


bacco is; good, but some is better. 

—Business with the Onarga Sigaret 
Co., 139. Maiden Lane, New York, is 
in a flourishing condition, and the va- 
rious brands of Turkish cigarettes of 
“The Better Sort” are meeting with 
an increase sale from month to month. 

»—A recent importation of Havana 
<igars weighed 70 pounds per thous- 
and, and each cigar was 16 inches 
long and measured 1% ~inches in 
diameter. There were 1,500 cigars in 
the consignment on which the duty 
was $975. The cigars were valued at 
$2,500 per thousand. 

—Simon Batt, of the firm of Simon 

Batt & Co., 47 Murray St., New York, 
is well pleased with the results accom- 
plished on his recent trip to Cuba. He 
says the firm has sufficient leaf now on 
hand to meet all requirements of the 
factory for 18 months at least, a 
heavy allowance for further increase 
of trade having been made. 
' —The American Cigar Co. found it 
necessary to close their plant in Mid- 
dletown, N. Y., owing to their inabil- 
ity to secure sufficient hands. 

—During the fiscal year ending 
June 30, 1903, the Italian tobacco 
monopoly produced a gross revenue 
of $40,258,661, which was $1,344,162 
more than for the previous year. The 
net profit was the neat sum of $30,- 
622,412. 

—The U. S. War Department has 
discovered considerable smuggling of 
Chinese tobacco in Manila, the greater 
amount of which came in labeled 
“matches.” More than a thousand 
packages were confiscated from eleven 
Chinese shops. 

—The Imperial Tobacco Co. Ltd.. 
has declared a semi-annual dividend 
of 2% per cent. on its preferred and 
3 per cent. on its preferred ordinary 
stock. 


The swindler believes that if a man 
is _—_ doing at all he'is worth doing 
well. 
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You Can Easily 


PLAY PIANO 


Ina Few Minutes 


A FACT that is easily demonstrated by following the simple instructions 
printed under the Diagram of Piano Keyboard, which appears below. 


HE WHO READS MAY PLAY the Piano or Organ. as a technical knowledge 
of music is made unnecessary by the use of our New and Easy Method of Simple Instruc- 
tion, which enables any one who can read to Play ‘‘By Sight” or ‘‘By Ear” without long, 
tedious and expensive study. 

THIS EASY METHOD consists of 24 Piano Accompaniments of 72 Full Chords. 
Three Complete Chords for every key, both Major and Minor—which are fully illustrated 
and explained by Diagram of the Piano Keyboard, Notes, Letters, other valuable in- 
struction in Nutshell form, etc., and easily understood, even by a child. 


cpt pig gt cf pt cect Rt ct yt 
pb E> aoa oe pre> carp? pre Plal 


HOW It On 


Basu clplelrl@|alpic\plelrlala slc|lple Your 


READ CAREFULLY—With the little finger and thumb of Lerr Han? 
if S strike the Octave C to C, designated by the figures 1—1 on above Diagram of ano 
Piano Keyboard; then with thumb, middle and little fingers of RIGHT HAND 
strike keys G, C and E as designated by the figures 2, 3 and 4; and the first 
Chord of the Key of C Natural or C Major will be produced. Other Chords 

are just as easy. 


LEARN THREE CHORDS and you can Play accompaniments to Singing, 
playing of Violin, Banjo, Mandolin, other musical instruments, etc., in a manner that 
will astonish and delight you, surprise and entertain your friends and brighten many 
otherwise dull evenings. 


NOT ONE COPY of this Simplified Method, which is now in its Tarp Epition, 
has ever been returned on our offer ‘‘Satisfaction Guaranteed or Money Refunded,” be- 
cause everything is exactly as represented—being simple, complete, instructive and assur- 
ing success. 

SPECIAL OFFER : This Method (Fully Protected by Copyright) is neatly 

rinted and bound in Booklet form and sells for 50 cents. To readers of the SMoKER’S 

AGAZINE we will send a copy per prepaid mail, upon receipt of 25 cents. You've always 

wanted to Play the Piano---this Booklet will ‘‘ show you how” as simple as A, B, C. 
Send stamps or coin and order today. 


THE SPENCER COMPANY, ***.**°Stiw vorx. 


S66 
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TO 
SUBSCRIBERS 


ONLY ! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 
ae. $1. 8 


Advertise Your Store. 
Increase your Business. 


Anythin 
A. WISEMAN, you re on 
DEALER tn them; but 
IFINE CIGARS) i.t2 
9} have,thebet 
ter they will 

711 Easy Stree hoe 
Hustletown, N.Y. | This label 
contains all 
that’s neces- 
ary. Neatly printed on 4es¢ gummed paper 
in assorted colors, and mailed promptly (in 
bout 10 days) in a specially made box that 
will keep | them in perfect shape. Don’t wai 

until you’re all out, order now. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2.% For 5000 


OF THE BEST GUMMED LABELS MADE. 


The Smoker's Magazine Co. 


New Brunswick, N. J., and 
Times Building, New York, 


2c. STAMPS ACCEPTED. 














EXACT GiZE, 1 1-8 X 1 1-2 INCHES. 





Boy Sane in Cormeen: 
-RR A. BOER, a well known 
German school master, has re- 
cently published some interest- 


ing statistics regarding the practice of 
smoking among German school chil- 


| dren. aking his own school as a 
| general example, he found that in the 
_ lower classes, consisting of boys from 
| 5 to 7 years old, nine pupils habitually 
| smoked pipes and cigars. In the two 
| higher classes—boys between 7 and 10 


years old—eleven smokers were found, 
and in the two highest classes—boys 
between 10 and 13—nine used tobacco. 
In other words, exactly half of the 


| boys in his school between the ages of 
| 5 and 13 were smokers. 


“Do you know what you are?” 


| blurted out the angry citizen who had 
| been run into. 


“No, I do not,” responded the ex- 


| asperated foreigner. “Late last night 
| a policeman called me an ‘owl,’ this 
| morning a conductor called me a ‘lob- 


ster,’ and around the corner a woman 
said I was a ‘monkey.’ Next time I 
come to America I'll bring a volume 
of natural history to find out who I 


” 


am. 


Mrs. Bridely—“Do you ever have 
any doubts about the truth of what 
your husband tells you?” 

Mrs. Badger—“Never. I know he 
couldn’t tell the truth if he tried.”— 
Town Topics. 


“I believe,” said the young physi- 
cian, “that bad cooks supply us with 
half our patients.” 

“That’s right,” enjoined the old 
doctor. “And bad cigars and good 
cooks supply us with the other half.” 


Smart—“It is said that a piece of 
paper will keep one warm.” 

Knowitt—“That’s so, all right; a 
three months’ note once kept me hot- 
ter than the end of a cigar one puts 
in his mouth wrong end first.” 


Cholly—‘“T really think these cigar- 
ettes are injuring my brain, don’t you 
know ?” 

Miss Pepper—“Don’t worry.” 
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YOUR STATIONERY prays AN IMPORTANT PARI 
in THE SUCCESS or YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AY THE SIMPLE COST OF PRESS WORK 
NOEXPENSE FOR THE ENGRAVING 


PARTICULARS oo 6 © ome s oe Cs Sm oe. fk Ce te. ee On Cee Ore) 
dibs 147 BMT 10TH ST., on oo oe See - 


BUSINESS CARDS 


TO MATCH 


STATIONERY. 


SIZE, 4% X 234. 
IVORY SURFACE. 





Oe i ie ee ee elk 


PLEASE DETACH, FILL OUT AND SEND IN. 








The Smoker’s Magazine Co., 


New Brunswick, N. J., and Times Building, New York. 


. Please enter the undersigned as a subscriber to THE SMOKER’S 





MAGAZINE, to start with _issue, and enclosed find 
One Dollar for one year. 


Name, 





Address, 





"steele seo ese tessa ease sesbeabeoeabedesteesboeat 
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oa 
Cigars, 


10 COMFORT ST., 
Goldton, Cal. 


ov 6 X 1 te nonea, 











1000 


YOUR NAME ON 


GUMMED FREE 


LABELS 
Wit a Year’s Subscription to 


Smoker’s Magazine't. 





JUST 
HOW 
THEY 
LOOK Prcevile, Ok 


Y. D. WAKE, 
IFINE CIGA 





1000 PURCHASE ST., 


The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers, 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 








Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business-pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land, 
May we not have yours? 





tobacco, etc., keeping your name 
before the smoking public, adver- 
tising your store and increasing 
your regular trade. We use only 
the best gummed paper, so they 
will not stick together, break or 
curl. They are plainer, handier, 
cleaner and more showy than a 





A. PUSHER’S 
ICIGAR STORE 


EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P.Q 


Read What Others Say. 


“The best publication in the trade,” 
L. W. COON, NEW YORK. 

“My customers find it interesting 
and prefer it to any other trade 
paper,” M. GROSSMAN, NEW YORK. 
“It is always full of valuable and 








rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE.ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 


A Year's 4,000 Gummed Labels, $1.00 


Eentctne 3,000 *% * 2,00 
3.00 


Smoker's ¢ 000 
wi 10,000 4.00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day 


THE SMOKER'S MAGAZINE: CO. 


New Beuncwtek, N. J. 
an 
Times Building, New York. 


we REFER TO ALi COMMERCIAL AGENCIES, AMD BANKS AND EXPRESS GUMP 
PANIES Im MEW YORK. 
\ SEND POSTAL FOR SAMPLE LABELS—THEY’RE FREE, 


<é eé 


6? eé 


timely suggestions and I prise it 
very highly,” C. M. HARDEN, LYNN, MASS, 
“Jt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL. 
“J highly recommend it to the retailers,” L. RO%- 
ENBAUM, NEW YORK. 3 
“We got stuck on it and consider it a bargain,” 


H.C. WILD & 
1. HUSTLE, + ns 
CICARS~ 


CITY, MO. 
AND 

















“Your valua- 

ble suggestions 

on window 

TO BACCO, dressing doub- 

Blissville, Me. last week me 

PETERSON 

“The bestinvestmentIevermade,” BROS. BUF- 

LOUIS SMIES, CRIPPLECREEK,COL. FALO, N. Y. 
plete without it, 
ideas enough in 
a@copy to lasta 

month,” D. PROW- Smoke Shop, 

17 Prosperity Ave., 
COR. PLEASANT ST, 
DOLLARSTOWN, U. S. 


led our sales 
“No cigar store com- 
ANDY SMART'S 
LER, NEW YORK. 





hundreds 
ers from all classes of 
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(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 


HMOOOBMASATINNE | 


The exact size is 3x8x1\% inches. Weight nearly 10 oz. 


THE SIGN MARKER is practical in every way, and being made of the best material will 
last alifetime. The above engraving shows the set of FIFTY 14-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-irking pad, and ready for use, 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc. suvimg tame and 
muemey, and ing for itself almost every 
time it is u Bets selling at $3.00 and up- ——— — — — — —— 
wards will do no better work, while this set 


costs practically nothing, being sent prepaid } | Y | 
with a ear’s subscription to E SMOKER’S g 2 g 
MAGAZINE at $1.25. This unheard of offer ~~ ' 
is made simply to increase the circulation ‘ : 
of the magazine, which will be found interesting 6 99 

and of great value to every man who mak O D & 
handles or smokes cigars. THE SIGN MARKE ) 

is not sold nor sent C.O.D.—it is FREE, and i 

there is but one way to hin: it, and that is to ¢ 

sub-cr'be to THE” SMOKERS MAGAZINE . | () CI1IG A R 

for one year at $1.25, and one will be sent pre- | e 


paid upon receipt of subscription. Guaranteed —_— <E e e e e ee ege ee eee 
exactly as represented in every particular or 


The above neat sign was printed with one of our Sign Markers in} 
money refunded without question. You rum ja 2 minutes. et it shony tha work about 3 


e no risk ! actual size. The many artistic and catchy c mbinations *re un- 


Please limited, and the work cannot be excelled by a sign writer or printer. 
send us Pos- 
tal or Express Order, New York Draft or ec. stamps in registered 
' letter for $1.25 and your subscription for«ne year will be entered 


and a sign marker sent you promptly. Make local checks for $1.3 

—they cost us roc. for collection. Stamps or money in unreyistere 

letters at sender’s risk. ‘This offer is open to old subscribers as 
f 9 well as new-—send in your order and have your subscription ex- 


tended one year. 
Every man can realize the great walue of this offer, and 
should take advantage of it at omece. Don't delay—send your order to-day—NOW Is THE TIME 


The Smoker’s Magazine Co., 


New Brunswick, N. J., and Times Building, New York. 


AGENTS WANTED. = 7° iiiteet Companies in New York'city. 





Please mention Taz SmMoxkgR’s Macazine to advertisers. 
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PRICES OF HAVANA CIGARS. 


t-- prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 


BRVANA CIGARS. Cabanas y Carvajal. _ ae .., Diligoncia. 4 Regalia Eap. «++. 1-90. 158, 

1-20.. $94 Patti.....1-20.. 136 

Adelina Patti. ant SS . ee 

-49..$111 wee eK-40.. 178 | ycionales ....1-40.. Reina Vic. Sup...1-10.. 191 

9 eeecceeeeEGO.. 121 .1-10., 108 Magn . Reina Maria Vic.1-10.. 104 

Con conccccceSSOce 69S -20.. 176 bose ° Sports ..+..ee0++I-40.. 140 

Divas ...++e+ee00I40.. 121 :. to7 © - 1-20. Varieties ....++..1-20.. 218 

Heraldos i-40.. 5 195 on. Victoria ..ceeeeeeE*IO.. 142 
1 2 


seeeeeeceel*20. $160 igh Lif 
++ 133 enone | iy 75 = - 

Finos..1-20.. 120 : 1. 162 4 ‘Sona 

mavenstOns A50 Esp = A, pomge weceeeE*HOse 127 

La Carolina. pa abe Ka 143 ad eecceeeE*4Qe~ 212 











Fin. Esp.1- ritanos ....+..1-20.. 126 
aNiee gs ee “en 8; Regalia Superba..1-20.. 138 
23 





Ex.....1-20.. 102 a 
seeeeeE-G0.. 248 +. 250 
1-40.. 195 " $2 
+I-20.. 125 ae 
1-40.. 140 -» 182 Delicias 
90 
oE-qO.. TIE Ex...1-20. ancy Tales......1-40.. 
Espan ovccocentOce 
La Comercial. Alvas <a see auesoiaeese 
Ben Ali..........1*20.. ‘$190 se 
Bouquets ‘Sub: o«+I-40. 
Comerciales Ex.. C2 
Conchas Sublimes. 1-20. 1-40. 
Creme de Creme. .1-40. ‘ Baimitas (foil) ...1-20. 1-40.. 
Diaman 5 telas “oh Finos. .1-20.. 
F -40.. eo Fir Fina 1-40.. Loon do BMOdy 
20.. 100 9°80. Triangulars ..... 1-40.. Ex...1-10.. 
++ 134 per eae Violetas ......00% 1-40.. La Im 


~o SD pertal, 
° a -20.. Aguila de Oro. Altezas Reales... .1-40.$1000 


331 . 48 titan er. asians Bouquet Sub..... 1-40.. 200 
° ss an 4 end oo e+ : : ieee : ae 
> S peeoguics xtra. .1-40. eis r 
ae oly Concha 





ogireus oe 1-10... Esp 1-20-2 309 

American epee A Club. Raiesears dcp cbec I-10... Heraldos del won Enqo-n 340 
. -$203 Puritanos Finas..1-20.. Invencibles ......1-40.. 275 

Esp. co . 122 . Regalia Esp Ex...1-20.. a sorcece ++ 290 


150 
: — Manuel Garcia. +e 315 
I ** J . 


. 110 105 
- 196 Coro 





° > 420 





+ 313 

— ++ 175 
Regalia Chiquita. . : toa 
Union Club...... oe. 290 


Flor Cubana. 
ieee Sub....1-40. .$12 
eeccccce 1-40.. I 
ASbinets’ Gin iil) :1-40..°253 ise, oe 
Esquisitos .......%-20.. 132 ovecBGRes a0 
Invincibles ......1-40-. 235 eeeeeed*20.. 150 
Minervas seeeI*IO.. 140 


Flor de Cuba. -40.. 193 


gee hae Henry 1 Lord Beaconsfield. 
pakke a0.» 360 4 ro pt 896s Bachelors .......1-20..$120 
eqns us Bouquets 48 
on : oe pouquet Royal. . ole Hts Camelias 
Brevas “10. 
i +4 Concha Esp oo Se 
“ ..eeI-40.. 190 Concha Esp. ++1+20.. 95 Brovas, & ip Con's s-t0. $169 
Perfectos .. 208 Concha Selec..... ++ 94 Bouquet, Extra...1-40.. 205 
~ Perlitas -20.. 90 Londres fino Esp.1-10.. 137 Camelias 1-20.. 206 
400 Lulus ......+00-- +. 178 estials 344 
4 +. 144 +ee%*20.. 122 
an ++ 247 cha Esp......1-20.. 114 
we eI-20.. 145 oo 266 Deliclas ...cccoce I-10... 104 
seeeE*IO.. 210 $ -40.. 370 Deliciosos .......1-40.. 
1-40.. 175 N * + 190 Diplomaticos Esp.1-20.. 
ey st: «1°40. s seeee oe Hermosos 1-20.. 
ane tee - 203 Invencibles Ex...1-40.. 
Flor de Benito Suarez. Perfecto: [gebey Club......1-10.. 
153 Panetelas . - —- ;: Me 
102 Regalia Esp......1-20.. 150 Regalia de Paris.. 3-40. y : 333 Perfectos Nap aon 
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Villar y Villar. 
veh soe sia egees 
chide tas: 8 
eeeeeeeE20.. 175 

ceccceE Ose 
Sinctos. 183 
covcceed30ce BY 
0000088 QOee 243 
o+1-40.. 182 
evceeeeE*20., 112 
eeeeeeE20.6 193 
eeeeeeE*20.. 205 


The Waldorf. 
oesceneel-40..$160 
(foil) ..1-40.. 235 

eeeeeeE*Z0.. 105 
oe sccccce3*B0ce 300 
occccce840ce 380 
Ex....1°40.. . 
eeE°lO.. 135 

215 

o+3-40.. 197 
‘fina): :1-40.. 195 
Finos...1-40.. 200 
oeeeI-40.. 140 
seeceeI*20.. 155 
seceeesI*IO.,. 100 
Finos...1-20.. 120 
eoveeeE-20.. 165 


Waldorf-Astoria. 
+ 00eet*Z0... $160 


cckanereeeenas 
ages: 
ee OP ee 

cecetdp SRGe4 


20 0E4Oee 

PEP Se 

+ 05-20.. 

Prin. .3-10.. 

nace esnenbas 

1-056 

(foil). ....1- "10. 

Washington. 

Bouquets Finos. .1-40..$13, 
EMgon’s ....40008-40ee ons 
Invencibles .....1-40.. 198 
Puritanos Finas..1-20.. 112 


REP WEST and TAMPA 
CIGARS. 
Mi Favorita. 
PARK }& TILFORD. 


seeeeeeeT-20. 


PARK & TILFORD. 


Conchas Esp. +1-20.. 
Londres, Fino Ex1-10.. 
Perfectos .......1-40.. 73 





TO a iia din on ante ¥ 


‘Puritanos Finos 


Lea Ermina. 


PARK & TILFORD. 


Apollos .........1-20. 

Aromaticos ......1-20.. 
Camelias 1-20.. 
Conchas Esp. +1-20.. 
Concha Fina Esp. 1-20.. 
Puritanos, Ex. ...1-20.. 
Vuritanos, Finos .1-20.. 
Rothschil Ex, .1-20.. 


La Elegancia. 


Acker, Merrall & Condit Co. 


- & Cc Ge.. 
8 


Bocauct Fino . 
Brevas Esp. 
Cabinet 


Chiquitos ........ 
Comme il Faut .. 
Conchas Boug. .. 
Concha Ex. 1-20.. 
I-20.. 
ooek4Oee 
o05°20.. 
eeoeceseek20.. 
cvcce’*8Oce 
+0340. 
Ex.1-40.. 

+I-10.. 

oeeee E40... 
o008-20.. 
oece8*8Qc0 
sececeeEh0ee 

2 01-40.. 
Bouquets. ..1-40.. 
Sy Ce 
coccesccceSQOe0 
oeeeeE20e. 
oeeeed*20.. 
o0+%-20.. 

60006 0880e0 
oe0el*20.. 
eecceeEB0ee 
cocccccc eS *B000 
1-20.. 


La Belle Rosa. 


oe 0I°40. 


. 


La Americus and 
Justtoia, 


F.HESS & CO., Rochester, N.Y 


«e-I-20.. 
pbese ence wees 
Petit Ducs.......1-20.. 


95 





e Marcello. 
eecccceeesElO.. $O§ 
“egegseedMeee 105 


covccel Onc 
+0 00I4Oe. 
oeTlO.. 
+I-10.. 
ae hive 1-20.. 
oeeeeT*20.. 
ia val 10.. 
Roy. +0140. 
Bits +00 0898 ° 
1-40. 
.1-20.. 
+1*20.. 
eh n 1-20.. 
Ex. F.1-20.. 90 
oeeeeeT*20.. 100 


Sinceridad. 
0003-40. $115 
eeeeeeE-40.. 105 
+eeeeeeE-40.. 100 


es CO 
0009 e8-8O.6 
000600089400 
woeeela@s« 
ovvceSSOce 

o's 08°80. 
I-10.. 

© 00ce8e80.6 

0 vcceve beck Qe 
coccek40ee 

000 8-80e6 
Orr, Lt 
+1-40.. 

éeseev eBnQOess 
censecetesSQOce 
+1*20.. 

+1-20.. 
00c84Oee 


Optimo. 

eeecekaes 
av0.00¢4898Os's 
(2 bdls)1-10.. 
pes D9 
ee ee 
6 tus 
EG ed 
6 oo cs8Bc. 


«01-40... 
Wales. .1-20. 
yer 
«eI-I0. 

La Petronila. 
Londres. .....04/1-10., % 
Madison _......%.1-20.. 80 
Regalia ++ I+20.. 
Van Buren.......1-20.. R. 
Washington .....1-20.. 

Rigueza de Tampa. 
Fina....1-40.. 
binceseccel 8Oe5 

eeeeeT*20.. 60 
eeoeel-20.. 


eocceees E*IO0.. 
seevocecedI0.. 
Solace Factory. 


Bouquets ........1-40.. 
Gab Waste... liee., 


Esp. .esevceek*SO0e. $65 
eeccccek"1Qee 
cocceeed'40.. 88 
covceel-20.. 85 
seveeeel*20.. 280 
eeeeceE*20e- 90 

o05*20.. 100 
ccccce’QOce 
seeceeel"40e0 1390 
Esp....1-40.. 

o0I-4Qe0 
oscccceS*SQc0 
Finas. .1-20.. 
0ccce8*BOce 
o0el"2Oee 
cccceeE-B0c0 
oung o0e%*20.. 


La Unita de Cuba. 
Dinner. ....1-40..$150 
cocccesel"4Qee 70 
sccceceeE"4Qee 172 
eecccceeeE20ee 63 


Pp. 


Finos. .1-20.. 75 
eeccceeE40e0 135 


oe ae 


NEW YORK CIGARS. 


_La Fama Universal. 


seeeeeT-20.. $05 

iacde cos c8iihes i 
Ex...00+3°40.. 

eccccedBOce FS 

eeececesT-G0ee 105 

++I-20.. 100 

++ 110 


keccescestiiiice 
oeeT-20e6 

+ 01-40. 

so seetEles 
<deesenBies 
oo0T"40ee 
~ 
NiseeegsecstRie 


elven Siaa 
ii 

+0 T+40.% 
edecccceeSiOce 


Henry Irving, 


Fino ...1-20.. 
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IMPROVEMENT!!! 


PARMENTER’S WAX-LINED CIGAR POCKETS CAN 
NOW BE HAD IN ROLLS OF 250. 


A FINELY FINISHED BRASS RETAINER FOR 
COUNTER USE F-R-E-E WITH EACH INITIAL 
ORDER OF TEN THOUSAND POCKETS. 


: 
STILL ANOTHER 


9 
* 
t 
* 
* 





Retainer Patented August 12, 1902. 


RACINE PAPER GOODS CoO. 


Sole Owners and Manufacturers, 
RACINE, WISCONSIN, U.S.A. 
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Please mention Tux SMOxER’s MAcazing to advertisers. 








To the wise 


YOUR ADVER 


Advertise 





Mecrotian : obacea (‘ompany, 


134-136 Grand Street, Corner Crosby, 
NEW YORK.” 


ae 





BRANCHES: 
313 Weet 125th St, Mew York. «884 Gokd St, Brooklyn 


319 E. Houston $t., New York. +) 137 Duffield $t., Brooklyn. 


9-11 Warburton pe Yonkere, N. A 197 Oraham Ave., npn 
RACE, PORT RICHMOND, STATEN ISLAND. 

















Made “ At the Siga of the Ball Dog™ | 
Henry Irving 
“Bull Dogs” 


and 


Baron De Kalb 


Pure Habana Segars 


We guarantee them uncommonly good. 
For soc. we will send you picture of King Lud in unique kennel frame. 


JOHN W. MERRIAM & CO. 
The Roycroft Segar Shop, 


NEW YORK. 


* 
teeta tin i i Rich a Saath ae 


SOTARLIONSO 1667. 


























Smoke 
The Finest Quality 








Tobacco 
and 
‘Cigarettes 














MANUEACTURED BY 


‘Cameron @ 
Cameron Co. 


INDEPENDENT FACTORY 


Richmond, Va. 
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